= owemmema MEXXIOYHAPOOHbIN

SAYDA PALATASY

comerceorwasen POPYM-BBICTABKA EXPO GOODS
CENTRAL ASIA

KA3AXCTAHA

KpynHeliwee cobbiTne B 0TpacsieBOM KasieHAape pUTenn-mHAyCcTpum cTpaH LleHTpanbHo
A3nn n Kacnunckoro permoHa.

Henosas nporpamma ®opyMa opueHTUpoBaHa Ha cobCcTBeHHNKOB Bu3Heca, opraHsbl
roCcynapCTBEHHOW BflIaCTU, TON-MEHEeA)KMEHT KOMMaHuW, ynpaB/iieHUEeB N MEHEOKMEHT
cpefHero 3BeHa. YH4acTHUKOB TakxXe XAayT: busHec-sBcTpeyn B2B n B2G, guckyccun,
henosBble 3HaKOMCTBa, HedhopMasibHOe obLeHne, a TakKe 3akKto4eHne HOBbIX
NapTHEPCKMX COraLleHnn.

B pamMkax ®opyma nponayT rMiaeHapHble 3aceaHuns, 3KCNepTHbIE CeCCUN, KOHEPEHLNN,
nMpe3eHTaunmn N KPyrible CTOJbl, MOCBSLLEHHbIE TEXHOJIOrMAM U MHHOBaUWAM B paboTe
TOProBbIX ceTen, MmapkeTuHry, fashion putenny, e-commerce, HoReCa, noructuke, ESG,
6aHKOBCKOMY pUTENTY, KOMMEPYECKOW HEABUMXXNUMOCTUN, MEXAYHAapPOAHbIM pbiHKaM 1 HR.
BbiCTaBOYHas 3KCNo3mumnsa popyMa NocBsiLLEHA Pa3BUTUIO BHYTPEHHEN N BHELLHEN
TOProBan ToOBapaMm NOBCEAHEBHOI0O CpPOCa N YKPENJIEHNIO MeXAyHapO4HOW
3KOHOMMNYECKOWN NHTErpauunm.



EXPO GOODS CENTRAL ASIA - 3cdhdhekTMBHaA niowanka ana avanora Mexay
oTpacieBbIMU KOMMaHNAMKN, OpraHaMmn rocy4apCTBEHHOW BAACTWU, accoumaumsamMn v

bun3Hec coobLiecTBamMm.

[fporpamMmma MmeponpuaTmns



